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Introduction 

Learning how to use social media

Social media is one of those marketing 
channels that can be very engaging… or 
very boring. You’ll either be connecting 
with your customers effectively, or 
you’ll have limited success. For every 
business which does social media well, 
there are thousands of others seemingly 
spinning their social wheels with few 
positive results. The question is no longer 
can you afford to invest resource into 
social media, but can you afford not to. 
It’s no exaggeration to say the future of 
any business may depend on knowing 
how, when and why to use social media 
platforms.

For many clubs, social media is a place to 
post results and updates or links to content 
in the hope that followers will see it, click on 
it, and share with their friends. Some clubs 
have profiles across different social media 
platforms, and each often looks the same. 
Your social media page says a lot about your 
club; this can be a good thing and it can be a 
bad thing. Sharing random content on social 
media won’t bring the results your club is 
hoping for and may actually be detrimental 
to your club’s brand image. To achieve 
success, clubs need to plan their approach, be 
consistent and develop the basic skills needed 
to be effective on social media.

Case Study - Learning Resources for Social Media

Working or volunteering for a golf club probably means you’re a busy person, but you also know you 
need to do some marketing to keep your club growing. That’s where social media comes in. There 
are a number of free resources available on the internet to help you get started and develop a broader 
understanding of how to get better results out of social media. 

Facebook Business (https://www.facebook.com/business/)

Facebook Business is a website which has useful tips and news about the latest Facebook and 
Instagram features. The website has a page with resources specific to non-profit organisations which 
covers;
• Learning the basics – learn how to set up a Facebook page and develop a plan to achieve your 

goals for promoting your club. 

• Raising awareness – learn how to grab people’s attention on Facebook and build a relationship 
with your followers.

• Activating your supporters – learn how to motivate your followers to support and promote your 
club.

Facebook Blueprint (https://www.facebook.com/blueprint/) 

Facebook Blueprint is an easy to use internet-based training program for learning about marketing on 
Facebook and Instagram. The eLearning modules provide an online education program that teaches 
the best practices for promoting and advertising on Facebook and Instagram. For those people 
who are extra keen to upskill, there is a certification program that measures your understanding of 
Facebook and Instagram advertising products and services. You can earn certification by passing two 
of the required exams. 

Blueprint has a number of a different paths to provide a tailored learning experience. If you are 
relatively new to Facebook, choose the Business on Facebook (Getting Started) path to learn the 
basics to get you started.

https://www.facebook.com/business/
https://www.facebook.com/blueprint/
https://www.facebook.com/blueprint
https://www.facebook.com/blueprint/courses/path/facebook-ads-beginner


Golf clubs have long been an important 
part of the social fabric but times are 
changing and the industry needs to adapt. 
The time has long passed when having 
a social media page was a good idea for 
a club to try. There are plenty of sports 
clubs out there but if you check out the 
competition, they’re either not using social 
media or not using it to the full extent they 
should be. This is an opportunity for golf 

clubs to take the lead and establish a strong 
presence on social media to engage with 
our current fans as well as connecting with 
and inspiring future generations of golfers.

For more information on getting started 
on social media, you can contact the 
Community Golf team at New Zealand Golf 
on 09 485 3230.

Conclusion

Hootsuite (https://hootsuite.com/)

Hootsuite Academy has several resources to help businesses with social media. It offers free beginner 
and intermediate online training modules and a helpful blog that has all the information you’ll need 
to learn about using the Hootsuite Social Media Management Tool along with the various social 
media platforms. Each of the modules takes about 30 minutes to complete and includes videos and 
short quizzes. 

Known as a Social Media Management Tool, businesses can use Hootsuite to manage multiple social 
media profiles. Instead of logging in and logging out of Facebook, Instagram, Twitter, Google+ and 
the list goes on, you can manage them all in one place posting updates, reviewing responses and 
connecting with your followers. Hootsuite has a free plan available which allows you to manage up to 
three social media profiles, provides basic analytics plus a number of other useful features.

Social Media Examiner (http://www.socialmediaexaminer.com/)
Social Media Examiner is a popular online social media magazine and has a following of 500,000 
people on Facebook. The website has a Getting Started with Social Media page with a long list of 
resources to help you get up to speed and guides to help you make a start on the different platforms. 
By liking the Social Media Examiner page on Facebook, you’ll receive new articles from the magazine 
in your feed allowing you stay up-to-date with the world of social media and pick up the latest social 
media marketing techniques.

https://hootsuite.com/
http://www.socialmediaexaminer.com/
http://www.socialmediaexaminer.com/getting-started/

